
 

 

 

 

INTERNATIONAL GIVING: HOW DISASTERS AFFECT OUR NEWS KNOWLEDGE AND 

DONATION HABITS 

FOR IMMEDIATE RELEASE  

Chicago, Ill.—When disasters strike, the more attention you give to the news the more it may 

affect your decision to donate to the cause according to a study out of DePaul University.  

The study, set to be published in the May 2013 issue of Mass Communication and Society, 

focuses on the attention that individuals paid to the 2010 Haitian Earthquake, and how that 

impacted international news knowledge. Over 1,000 adults took a survey collected by the Pew 

Research Center asking questions about demographics, news consumption habits, international 

news knowledge, and donation habits.  

“We still know relatively little about how the news influences human behavior on a large scale, 

and we also know very little about how news from foreign countries affects people,” Dr. Jason 

Martin, the article’s author said. “This research offered the opportunity to investigate those kinds 

of questions.”   

Although the increased media coverage can have a positive impact on organizations looking for 

financial support for disaster relief, the research also discovered attention increased the amount 

of knowledge media consumers had. More attention paid to the Haiti earthquake resulted in 

higher levels of foreign news knowledge in general. Sharing text messages about the event also 

corresponded with increased levels of knowledge.  

This study sheds light on the behaviors of viewers after a major tragedy strikes. Recent media 

reports have focused on the Boston bombings and Waco, Texas explosions, keeping citizens 

glued to their television screens, and sharing stories online. This increased media consumption 

activity may lead to higher donation levels for these tragedies, as well as increasing individuals’ 

knowledge about other unrelated media stories.  

“The ability to text money to charitable causes from the palm of a person’s hand is a relatively 

new phenomenon,” Martin, Assistant Professor, said. “There is room to explore the ways in 

which news, emotion and individual backgrounds merge to influence behavior.”  

The article entitled, “Closing Gaps in International Knowledge and Participation: News Attention, 

Online Expression, and the 2010 Haiti Earthquake”, is now available on Taylor and Francis’ 

website. For more information about the author’s work visit mcsjournal.wordpress.com.   
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